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 i m p r e s s i o n Your website is the hub and heart of

everything  that you do. People will

always check out your website first,

before calling you, so it must offer the

best possible first impression.

C u s t o m e r
J o u r n e y

Be absolutely clear on your

customer journey. By mapping

it out, you're creating a clear

vision that you can bring to life

on your website.

W e l c o m e
v i d e o

Immediately introduce yourself

on the home page via video to 

 develop a personal connection.

End the video by telling your

audience where to go on your

website next. If you don’t guide

them, they'll end up confused.
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C l e a r

m e s s a g i n g
Speak to one person and be

conversational. The more

personal you can make your

communication, the more you

will attract qualified buyers who

are primed to buy from you.

 E v e n  m o r e
v i d e o

80% of internet users prefer video

over text. Integrate video wherever

you can on your website- for your

services menu,  testimoinials, etc.

Not only does it create a personal

connection, it’s  faster, easier, and

much less of your tone will get lost

in translation.

H I G H
C O N V E R T I N G

W E B S I T E

Click the link for a free masterclass on 
how to get higher website conversions.

https://bit.ly/2PlrLEP

https://NGNGenterprises.com


